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IMPORTANT
N U M B E R S

MISSION
S T A T E M E N T
The Village of Jamestown
strives to preserve and
enhance the unique quality of
life of those who work and
live in our community by pro-
viding the vision, leadership
and performance which allow
for managed growth and
development. We endeavor to
deliver services cost effec-
tively while embracing the
highest standards of quality,
integrity and accountability to
those we serve.

2011 Chamber Dues
Mail to

P.O. Box 66
Jamestown, OH. 45335

• Mayor Mark Ferrell
675-5311

• Clerk/Treasurer Marsha
Haines 675-5540

• Water Dept. Clerk Marsha
Haines 675-5540

• Water Department 675-2951
• Street Department 675-6695
• Chief of Police,
Rodger Tyree 675-4111

• Police Dept. - Non Emergency
675-4111

• Police Department
Emergency 911

• Jamestown Library 675-4411
• Jamestown Post Office
675-3111

• Greeneview Board of
Education 675-2728

• Silvercreek Twp. Fire Dept.
675-4841

• Jamestown Family Resource
Center 675-2697

Tired of the lack of
personal service at the

mega stores?
Stop wasting your gas!
Shop local businesses

and compare!

SHOP
LOCAL
& SAVE GAS

Serving Greene County for over 50 Years

1W.Washington St. • Jamestown, OH 45335
(937) 675-9321

114 S. Detroit St. • Xenia, OH 45385
(937) 372-7646

LICENSED
INSURED
FREE ESTIMATES
MIKETERRY, Owner

Office: 675-7009
Cell: 689-9342

P.O. Box 66, Jamestown, Ohio 45335 • www.jtchamber.com

CHAMBER REPORT

Kilbarger Insurance
107 W. Washington • Jamestown

675-9531

How many family owned and
operated businesses celebrate
their 25 year anniversary and feel
they are still going strong? One
is Kelley’s Café in Jamestown,
Ohio. With over 4 decades of
combined food experience
between owner, Mike Kelley, and
his daughter Heather they contin-
ue to provide the best in quality
food and service.

The business began in 1986 as
the seasonal ice cream shop “The
Frostie treat” which so many
locals would recall. 11 years later
construction was completed and
Jamestown was excited to sit
down in the full service restau-
rant open year around, Kelley’s
café. Less than a decade later
construction proved a positive
move for the café when expan-
sion allowed for a “Pub” atmos-
phere. This latest addition
includes a full-service bar with
many top shelf liquors and 5

varieties of draught beer. Happy
hour is every day from noon till
9pm and there are many other
daily specials. Kelley’s celebrates
in a big way with St. Patrick’s
Day in March and The Bean
Festival in September to name a
few occasions.

There are over three pages of
menu items available to choose
from including the latest “Dublin
Melt” and “BBQuban”. Steaks
and Chicken off the grill make
for summer fun along with the
many appetizers, wings, dinner
salads, sandwiches, pastas,
entrees and dessert. They serve
over 24 flavor combinations of
soft serve milk shakes, malts,
arctic swirls, and sundaes which
originated with the business 25
years ago. The entire menu is
also available for carry-out and
can be picked up at the conven-
ient drive-up window. By calling
ahead at 675-FOOD (3663) you

can place your order and be
assured it is ready when you are!

Heather expressed how she is
thankful to all their loyal cus-
tomers who are the ones that
make it possible for them to suc-
ceed and that “Kelley’s Café is
proud to be among the ever
changing market and growth of

our small town. We hope to con-
tinue in exceeding your expecta-
tions and never stop providing
Jamestown and the surrounding
communities with quality food
and service.”
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Cooling the Community

Robert (Bob) and Candy
McBride pride themselves in
their family owned and operated
business. Bob McBride grew up
in a family business here in
Jamestown when his family
owned A-1 Automotive at the
very same location his business
Wind Bender is now. Bob
and Candy established their busi-
ness 6 years ago with a license
for HVAC service and installation
, and since has grown their busi-
ness to offer full mechanical
services to include plumbing and
most recently added electric serv-
ice, bringing over 30 years of
experience.

Eight of ten employees of
Wind Bender are residents of
Greene County . The McBride’s
daughter Beth, is the Office
Manager who ensures smooth
operation of the day to day activi-
ties. Candy’s dad, Dave Rose, is
the Customer Care Consultant,
who follows up with customers
making sure of their satisfaction.

Wind Bender is a local
Jamestown business and extends
its hands to many places and in
various ways. Not
only does the business bear many
achievements/awards and certifi-
cates hanging on the walls, but
there are flyers and advertise-
ments for the latest charity or
special way of “giving back” they
are promoting.

Candy tells me, “We have been
steadfast and growing and are
now in a position we can start
giving back which has been very
rewarding . We do so by offer-
ing a 10% discount to seniors and
professionals. Aside from being
involved in many charities, we
give spontaneous assistance to

individuals in a dire situation.
Sometimes it is doing repairs and
replacing equipment to help those
less fortunate or unable, or it may
be what they are up to now by
accepting donations for used A/C
window units and new fans for
the elderly and ill who would
benefit from this assistance. By
doing this they are able to clean,
inspect and charge units donated
and quickly distribute them to
those in need. They are also ask-
ing if you know of someone who
is in need of this assistance to
provide them with contact infor-
mation by calling, stopping in or
online.

Wind Bender is a member of
the Chamber of Commerce and
the Better Business Bureau. Bob
also participated in the plumbing
portion of the Extreme Makeover
Home Edition on Carthage Dr. in
Beavercreek. He says, “I’ll do it
again in a heartbeat if given the
opportunity!” It was quite an
experience for him and interest-
ing to hear as he shared many of
the details of that project.

With passionate hearts, the
owners and employees of Wind
Bender are a team and believe in
giving back to their community
without hesitation, which proves
true as they continue to grow dur-
ing this economic state the nation
is in. Their gratitude is displayed
and clearly expressed.

Contact
WWW.Windbender.info, call
(937) 675-2982 or stop in person
to 784 ST 72 S in Jamestown to
find out more information.

Financial Focus

Like every other investor, you
prefer not to see the value of your
investments drop. But at some
point they will fall simply
because of the ups and downs of
the market. And how you respond
to short-term losses can help
determine if you enjoy long-term
investment success.

Investors’ feelings about losses
can be complex. In the field of
economics, an area of study is
devoted to “loss aversion” — the
concept that people dislike losing
money so much that, given a
choice, they’d prefer to avoid
losses rather than take gains. For
example, if you have a high
degree of loss aversion, then you
will find greater dissatisfaction
by losing $100 than you’d get
satisfaction from taking a $100
profit.

Loss aversion can lead to vari-
ous forms of negative investment
behavior. Here are two of the
most common results:

• Seeking “risk-free” invest-
ments — When you think of
investment losses, the first thing
that probably comes to mind is a
drop in stock prices. If you’re
really loss-averse, you might seek
to avoid this situation by simply
avoiding stocks and placing all
your money in other investments.
While some of these investments
may seem “risk free,” you must
consider factors such as inflation
risk — the possibility that these
investments may provide returns
that don’t keep up with the rate
of inflation.

• Holding “losers” too long —
From time to time, you will own
investments that, for whatever
reason, underperform. If you’re
highly loss-averse, though, you
may have a tough time acknowl-

edging the losing nature of these
investments, so you may be
tempted to hold on to them until
they “bounce back.” But if the
investment’s fundamentals
change, or if the investment no
longer aligns with your goals, it
may be time to sell it and look
for other opportunities.
Conversely, you may want to
hold on to quality investments
whose price has dropped in the
short term, because these invest-
ments may well recover.

How can you avoid these types
of behavior? For starters, you’ll
need to recognize the symptoms
of loss aversion in yourself —
and then resolve to overcome
them. Accept the fact that short-
term losses are part of investing
and that every single investment
carries some type of risk.

This doesn’t mean, of course,
that you should do nothing to
reduce your risk. One effective
risk-fighting measure you can
take is to diversify your holdings
by investing in a variety of
stocks, bonds, government securi-
ties, CDs and other investment
vehicles. If you had all your hold-
ings in only stocks or bonds, a
downturn primarily affecting one
of those assets could lead to a big
hit for your portfolio. But by
spreading your dollars among a
variety of investments, you’re
also spreading the risk. Keep in
mind, though, that diversification
by itself can’t guarantee a profit
or protect against loss.

Investment losses, even short-
term ones, aren’t much fun. But
by not overreacting to these loss-
es, and by diversifying your port-
folio in a way that best meets
your individual needs, you can
look past today’s losses toward

tomorrow’s
possibilities.

This article
was written
by Edward
Jones for use
by your local
Edward Jones
Financial
Advisor.

Local restaurant serves up good food,
good service and good fun!

www.edwardjones.com Member SIPC

Mike Reed
Financial Advisor
.

36 N Detroit St Suite 100
Xenia Crossings Bldg
Xenia, OH 45385
937-374-2239

Fear of Losses May Lead to
Negative Investment Behavior


